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CONTENT + DESIGN OVERVIEW

| bring strategy, creativity,
and community together to
help brands show up with
purpose. My experience :

spans social strategy, I ]
content creation, design,
publishing, audience
engagement, and
performance across brand,
agency, and media
environments.

AFFINITY DERMATOLOGY

1S THE TRUTH.
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+ CONTENT STRATEGY + PUBLISHING MAVEN FINANCIAL
D Platform-specific calendars, posts, Reels, Stories, T 1 TREAT.
copywriting, editing, and publishing. mm;'}wm.ou e " CNOT_:;.LSI’FH
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DESIGN + CREATIVE e
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Canva and Adobe graphics, templates, branded
feed systems, and social-first creative.

Q COMMUNITY + ENGAGEMENT

Comments, DMs, proactive engagement, audience
listening, and human, on-brand communication.
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COMMUNITY MANAGER | FORD
ANNUAL PLATFORM IMPACT

12:30 wil B Meta
houtxford ~

10M views on Instagram
76M views on Facebook

Across all platforms

7M impressions
3M engagements
43% engagement rate

COMMUNITY METRICS

Combined audience growth: +54%

ﬂ Facebook: 63K to 91K followers

[&]] Instagram: 4.3K to 6K followers

TikTok: 550 to 7.3K followers

OVERVIEW | Led social strategy and community growth across Facebook, Instagram, and TikTok, driving consistent year-over-year gains.
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OVERVIEW | Used timely, conversational engagement to turn vehicle content into ongoing dialogue with Ford fans and owners.

ENGAGEMENT | VEHICLE
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OVERVIEW | Activated major Houston partnerships through platform-native content and real-time engagement with local audiences.

ENGAGEMEN

HOUSTON RODEO
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OVERVIEW | Built a cohesive social presence through product storytelling, educational content, and branded creative

CONTENT & MARKETING |

OHM ESSENTIALS

All-natural

products for

radiant skin & hair.

INSPIRED BY INDIAN ROOTS

ESSENTIALS

all-natural. small batch. homemade. !
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THE DIFFERENCE BETWEEN

Self-care and
Self-investment

and why both matter.

Self-¢
Self=invest

OVERVIEW | Developed founder-led content that blended personal storytelling, expertise, and a consistent visual identity.

BRAND STRATEGY |
MK AESTHETICS

The things | said to my p /
daughters that | didn't You were not made

expect to need to hear to just recover and
repeal.
You were made t Give yourself

permission to i 1 the woman
God is still s you into.




CONTENT STRATEGY |
AESTHERA PLASTIC SURGERY
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OVERVIEW | Created educational and conversion-focused content that made complex procedures approachable, visual, and easy to understand.




CONTENT STRATEGY |
ELEVATE MED SPA

BOOK YOUR CONSULTATION
LINK IN BIO
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ALREADY DEALING WITH
SUN DAMAGE?

BBL can reverse pigmentation
and sun spots.

ANSWER:
6-24 MONTHS

Depending on product
selected and area
treated!
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results.
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OVERVIEW | Transformed treatment FAQs and timely topics into clear, branded social content designed to educate and engage.

@ELEVATEMEDSPA

SKIN CANCER AWARENESS MONTH

LAST?

(@ELEVATEMEDSPA

-




PORTFOLIO 2026

IMARIMORA.ONLINE

Thank you for
viewing my portfolio.

SOCIAL MEDIA « COMMUNITY « CONTENT
STRATEGY « DESIGN

9 HOUSTON, TX | PANAMA CITY, PANAMA
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The Mambo Taxi
atMi Cocina

CHEMICAL SPF ABSORBS INTO THE SKIN
AND CONVERTS UV RAYS INTO HEAT
BEFORE THEY CAUSE DAMAGE.

AMERICAN INSTITUTE
FOR PLASTIC SURGERY

WHY DO MY-IMPLANTS
TOOK SO HIGH?
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